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Happy Holidays!
The holiday season is the busiest time of the year for e-commerce. In 2018, 
consumers in the US spent $122 billion on online shopping alone! That’s 
a 17.4% increase over the 2017 holiday season.*

What will this season bring? indaHash asked over 2000 digital influencers 
WHAT they want to buy, WHERE they want to buy and HOW they want to 
buy this holiday season. 

people bought a present 
online right after seeing 
it on social media82%

*Source: https://www.digitalcommerce360.com/2019/01/11/2018-holiday-season-online-sales/

people go on social media 
in search of inspiration 
before buying gifts!87%
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What do we want for 
this Holiday Season?

What would you like to receive this 
holliday season?

How much time in advance do you buy 
your presents?

@swaggaismything

Clothes
Make-up
Skincare
“Experience gift”
Electronics
Jewellery
Home decor
Books, ebooks or audiobooks
Alcohol
Other
Computer games

57%
47%
44%
40%
36%
36%
32%
23%
15%
11%
10%

2 weeks 
before

1 month 
before

I do it last 
minute

2 months 
before

33%

26%

26%

15%

Did you 
know that? 

75% of people 
buy themselves 
presents during 

Christmas.
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hungry for experience
An increasing amount of people would rather be gifted 
an experience instead of a material gift. 

Want to receive an 
experiential gift this 
season 46%

What experience do we want? 

@mynameispietro @the_flyaway_girl

SPA treatment  49%
dinner   39%

trip    31%
cinema or theater tickets   28%

music show or festival   20%

No, I prefer material gifts  18%

Yes 82%

No 18%
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More open towards 
advertising during 
the holiday season?

The holiday season can be a stress-
ful time for all of us- 69% of our 
survey respondents stated that  they 
find it difficult to find the right pres-
ent for their loved ones.

People want all the help they can get 
with finding the perfect gift, and 
therefore, many are more tolerant 
towards advertising! 

76% 66%
Don’t mind pop up windows 
informing them about sales 
and special offers when they 
are shopping online during 
holiday season! 

Would like to receive emails 
with special holiday season 
deals and promotions 

Yes!

Do you wait for sales during the holiday season as Black Friday, Cyber Monday, 
Boxing Day or Green Monday to make your purchases?

Yes, I love hunting for a good deal

No, I cannot be bothered to go 
through the hassle

74%
26%
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We buy more when 
shopping online? yes!

of people confessed that they tend 
to purchase more than what they 
intended when shopping online! And 
often end up purchasing things they 
did not plan on buying n the first 
place.

However, many people choose to see 
items in the store before purchasing 
online 

73%
When you buy something online, do 
you like to automatically receive 
recommendations for different items, 
as for example shoes or accessories 
that will go well with it?

No, I usually don’t look 
at these things anyways

People still want to receive 
newsletters! 

@indiadavies

30%
70%

37%
63%

Do you ever subscribe for newsletters 
for you favourite online shopping 
sites?

Yes, I like to keep an eye on 
news regarding sales etc

No, I find it distracting to 
receive too many emails

Have you ever gone to a store just to 
try something on and then ended up 
buying it online?

27%
73%

Consumers want styling tips!

Yes

NoYes, I find it helpful
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41% 
81% agrees with the 

statement:

“I prefer shopping online, because 
I find shopping in stores during 

the holiday season stressful”

What do you dislike about 
shopping online?

What stops you from buying online?

of people end up choosing the 
wrong size online!

I prefer seeing and touching things before I buy them     37%

Fear that the product will not look the same      34%

Fear that the product will not come on time      30%

I feel like I don’t have enough time to return items that I don’t like   17%

Return policies are often too complicated      13%

Fear that the product will come destroyed      10%

I often end up choosing the wrong 
size

I don’t like paying for the delivery

Things look different when 
I receive them

There are usually too many options

The return time is usually too short 
for me, I can never make it on time

41%

33%

32%

15%

11%
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“2-3 weeks is not enough!”
What would encourage 
consumers to buy more online?
More time to return the online purchases and free delivery? 
That’s the key to the consumers heart!

Would buy more online if the 
time to return items would be 
longer than 2-3 weeks!

57%
Do you tend to be more willing to buy 
online from sites where the delivery is 
free?
 

If you experience issues with your 
online purchase, how do you contact 
customer service?

I use 
customer 
feedback 
chat

I write an 
email I call

I never 
contact 
customer 
service

44%
41%

29%

7%Yes
I hate paying for delivery 

No
I don’t mind paying

 extra for the
delivery

81%

19%

@lisagerts
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Can influencers help?
Influencer marketing is nowadays one of the most powerful 
ways to attract to new customers!*

84% Bought an item after 
seeing an influencer 
use it

of millennials trust 
influencers more than 
traditional celebrities! 70% 

Instagram is THE KING when it 
comes to inspiration for future 

Where do you get most inspiration for 
future purchases from?

Instagram
Facebook
YouTube
Pintrest
Twitter
TikTok
I don’t look for inspirations 
on the Internet

86%
28%
22%
21%
9%
6%
5%

@campsbaygirl

* source: https://digitalmarketinginstitute.com/blog/20-influencer-marketing-statistics-that-will-surprise-you
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Brands who nailed it!
Need some inspiration for your holiday season 
campaign with influencers?

Here are a couple of brands that created amazing 
holiday season campaigns with indaHash, which received high 
reach, solid engagement rates and very positive feedback! 

@theoxfordpixie for Uniqlo @nickielise for Iceland Foods

@saraandcatherinestales for Little Woods @fashionisminepassion for Gap 
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Concious consumers
Consumers are becoming increasingly conscious! 74% of people 
think it is important to know where the stuff they are purchasing 
was made! 

Read the labels 
when buying 
food items77%

Do you think it’s important to buy food 
from local producers and farmers?

Yes, I do that as much 
as I can

Yes, but I don’t do it.

No

68%

24%

8%

Yes, even though I’m not 
vegan/ vegetarian I like to 
try out new things

No

Yes, I’m vegan/vegetarian 
and I buy it regularly

37%

37%

27%

Are you interested in purchasing 
clothes made of recycled materials?

Yes, I care about the 
environment

Yes if the prices are 
affordable

No, I don’t really care

50%

33%

17%

Do you ever buy vegan alternatives 
like vegan cheese, sausage, etc?

@dzutstsati
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Minimalism is a growing trend, and more and more consumers 
prefer sharing or buying second-hand. 

Sharing over buying?

buys 
second-hand 
clothing59%

What items would you be interested in 
borrowing? (instead of buying)

Clothes
Accessories
Electronics
Sport gear

Have you ever used shared city bikes, 
scooters or cars that you can book 
through an App?

Yes, I use bikes 
regularly

No

Yes, I use cars 
regularly

Yes, I use scooters 
regularly

44%
43%
35%
25%

37%

36%

23%

14%

@galinathomas
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Combining campaigns with 
a good cause?

of people find the holiday season too stressful. 
Let’s make this time of the year more peaceful 
by giving back to those in need!

indaHash conducted many charity campaign, 
that united social media users and reached 
amazing results! 

71%

The influencer marketing campaign that Unicef created with indaHash reached 
2 million social media users and an astonishing engagement rate of 4%! 
Influencers posted pictures of empty plates, symbolising the donations they made 
for the charity campaign providing meals for the ones in need. 

After Hurricane Irma, indaHash teamed up with Convoy of Hope to rise money for 
the victims. 86 influencers posted pictures holding hands to show their support for 
the victims of the hurricane. The campaign reached 2 million social media users 
and achieved a 4% engagement rate proving that unity is  strength! 
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Key takeaways

We are more tolerant of advertising 
during the holiday season! 76% don’t 
mind pop up windows with special 
offers and 66% would like to receive 
newsletters with holiday season deals

Social media is nowadays one of the 
main source of inspiration when it 
comes to holiday season gift shopping, 
as 82% of people bought a present 
online after seeing it on social media

59% of people buy holiday gifts 2-4 
weeks before the special ocassion 

This holiday season 46% of people 
would prefer to receive an experiential 
gift instead of  material items

44% of people end up choosing the 
wrong size when shopping online and 
73% of people prefer to try things on in 
store and then only purchase that item 
online!

Borrowing instead of buying is 
a growing trend. 44% wouldn’t mind 
borrowing clothes and 43% would be 
willing to borrow jewellery instead of 
buying it!  
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Ready for an influencer 
marketing campaign?

We can help.

©IDH MEDIA Limited. All rights reserved. This report is protected by copyrights. 
Documents,data,ideas,templates,presentations and information presented herein are or maybe company's 

secret. Any usage there of for whatever purpose requires prior written consent of IDH Media Limited, 
otherwise such usage will constitute, among others, infringement of exclusive IDH MEDIA Limited (or third 

parties) rights and act of unfair competition.

If you are a journalist or buisness professional, and you would like to 
conduct a survey with our international group of influencers, we can help 
you create a custom report tailored for your needs. Please contact us via 

support@indahash.com, or call us at  +48 692 434 444


